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“Reality has a way of eventually
getting your attention.”

-- Walrus Research
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Attendance Was Down. ..
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Prices were way up.
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And The Audience Was Aging.
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Like most American orchestras, the
NYP began experiencing a decline in
ticket sales in the late 90s.

With the arrival of new executive
leadership and the announcement of a
new music director, the NYP chose to
also undergo a rebranding process.

This is a case study of the NYP’s
evolution towards effective branding
over the last seven years.



Arts Organizations as Brands

A brand is the foundation of a strong and
lasting relationships with your customers.

Arts brands are about relationships:
What you bring to the relationship

Why you are a worthy or perhaps the best
partner

It's about creating lifetime value

Brands are more than products, they're
entire organizations.

Brands are customer-centric — it's about
how the world sees you, not how you see
the world
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The Young & Rubicam Brand Asset Valuator:
19,500 brands studied among 350,000 consumers since 1993

Lagging Indicators: ¢

The Current Power

of the Brand

Leading Indicators:

4

The Growth Potential
of the Brand
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Esteem

How good are they? Perception of quality
and delivery of the brand promise.

Knowledge

How much do | know about them? Level of
awareness of the brand.

Differentiation

Do they stand apart? Strong differentiation
leads to more trial and less substitution.

Relevance

Do they matter to me? If a brand is not
personally relevant, it will not attract or
retain consumers



Differentiation and Relevance Drive Growth

“Brands that grow their Differentiation
have about a 50% higher operating
margin on average than those which
allow their Differentiation to decline.

“Relevance is the key to market
penetration.”

“Those brands that grow both their
Differentiation and Relevance report
the greatest increase in operating
earnings.”

- Young & Rubicam
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The Chapters of the Philharmonic Brand Story.
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The logo

The artistic director

Communications
Emarketing

The concert experience
Programming
Customer engagement

Extending the brand: Summertime
Classics

The quest for greater relevance
Packaging by Segment
User-Generated Branding
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The Situation
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Sales were trending down.

New management team wanted a new
logo.

But, no consumer input into what the logo
should mean.

Defines who you are

How you’re relevant and resonant

How your brand personality sets you apart



Internal Interview Findings.
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Timeless
Progressive
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Clear



Logo/Creative Development Research

We decided to talk to the market

Quialitative research to provide guidance on
brand positioning, logo design and creative
direction.

Specific objectives were to:

Learn perceptions of and satisfaction with the
Philharmonic

Understand the dimensions of the concert
experience — why people go

And, while we’re at it, explore reactions to
logos and creative directions for launching
Lorin Maazel.
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Realizing the Logo is not the Brand.
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Logos were rejected by consumers as
not communicating what they wanted
from the Philharmonic.

Management decided to conduct
additional research as part of a new
Strategic Plan, and to return to the
logo once the Brand Strategy had
been determined.



The Next Step: Quantitative Study to develop Brand
Strategy & Positioning.

Conducted a large-scale guantitative
study of the classical music market in
New York, to determine:

Size of potential market
Current perceptions of Philharmonic
The competitive set

Segments of the marketplace, especially
underdeveloped areas of opportunity

Quantitative input to positioning strategy
for Maazel.
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The New York Classical Music Market

NYP Attendees Like Classical,
(40,000) Don't Attend
0.4% (605,963)

6.5%

Rest of Market
(8,624,234)
93.0%
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Target Segments

-- Household Population within Target Geographic Area --

Culturals,
115,568
18%

Conventional Lives,
120,634
19%

Busy in the Burbs,
154,112
25%

\ Intellectuals,
109,954
17%
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Socials, 130,294

21%

TOTAL
TARGET
POPULATION
355,816



Desired Concert Experience by New York Phil. Experience

€ best in classical
Exquisite music

Richness & wonder of classical

Touches head heart soul

The best orck@‘sf?&axmg P
Exciting & energizing musie A.bsor'bﬁ&transports
Profoundly mowing, inspiring

Peace, relaxation, tranquility

Glamour & romance Fresh, new, exciting

STOP TW@I%BOX SC@?ES FORE?NY PHIL @(PERIENIEE

25// 35 45 55 65 75 85
New York Philharmonic
/ TOP TWO BOX SCORES FOR CHARACTERISTICS DESIRED



Our Target Segments were all looking for the same thing.

Best inclassical music
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Profoundly moving & inspiring
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Relaxing escape
BUSYIN BURBS

Evening of glamour & roman
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Music Drove Their Behavior.

We Learned that Familiarity & Enjoyment of Classical

10.0+
8.0
6.0
4.0+ -
Extremely Familiar
0.8 Y
2.0+ 1.4 Very Familiar
0.6 .
Somewhat/Not Familiar
0.0 T T 1
Enjoy Extremely Enjoy Very Much Enjoy
Somewhat/Not
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The New York Philharmonic Brand Strategy

Overall Strategy: Warm Up

The Philharmonic should orient resources
towards delighting the audience.

Using every available customer touch
point, focus on delivering memorable,
emotionally moving and intellectually
engaging concert experiences.

While satisfaction with quality of the
orchestra is very high, the Philharmonic
needs to build a closer relationship with
the audience and a greater sense of
personal connection.

In other words, warm up — become a more
welcoming, interested and engaged
partner.

o

/ New York Philharmonic

> 3



The New York Philharmonic Brand Strategy

Concert Enhancements

-Classical concert enjoyment is driven by “the
music.” Experience enhancements should
spring from this focal-point.

-Deepening concert-goers’ appreciation for,
understanding of and familiarity with classical
music is the route to increasing enjoyment,
and thereby the key to increasing attendance.

-Make the audience familiar with the
unfamiliar — turn them on to the music.

=

/ New York Philharmonic

> 4



The New York Philharmonic Brand Strategy
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Positioning Statement

The New York Philharmonic promises
exquisite music, perfectly performed, for a
profoundly moving concert experience
that touches the head, heart and soul.



The New York Philharmonic Brand Strategy

Positioning Statement Deconstructed

The New York Philharmonic promises:
PRODUCT ATTRIBUTE: Exquisite music, perfectly performed
PRODUCT BENEFIT: Profoundly moving concert experience

CONSUMER BENEFIT: Touches the head, heart and soul
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New York Philharmonic Brand Strategy

Brand Personality

Elegant

Sophisticated

Intelligent

Powerful

Proud

Warm — an emotionally engaged partner

/ New York Philharmonic
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New brand personality had nothing in common with the

old one.

Internal Perspective: External Perspective:
-Timeless *Elegant
-.Contemporary *Sophisticated
-Fresh *Intelligent
Clear *Powerful

*Proud
*Warm
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Now, we returned to the logo project.

Criteria for new logo evaluation:

Is it consistent with the brand strategy:

The brand positioning (what we stand
for and to whom)

The value proposition (what essential
need we fulfill)

The brand personality (intelligent,
powerful, elegant, sophisticated)

The emotional associations we want to
create in target’'s mind (warm, moving)
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The Second Round.

NEW YORK hilharmonic
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The Second Round.

( 0) New York Philharmonic
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The Second Round.
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The Second Round.

new york philharmonic
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Expression of the strategy: The New Logo
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Lorin Maazel Music Director
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A moment in history.
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AMERICAS ORCHESTRA AMERICAS MAESTRO

The Greatest American Orchestra. The most honored American conductor. United. It simply soars.

The New Yoek Mhilbarmonic and Lorin Mazzel. You just have o subscribe 1o it
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Be moved.

Ba Inspired.

Be lransporied,

PH ARMONIC = Lorin Maazel Era segins,

LORIN MAAZEL. MUSIC DIRICTOR
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Qualities Sought in a Conductor -- % ‘Very Important’ --

Inspires the musicians

Brings the orchestratogether as one
Is highly respected by the musicians

Is passionate about classical music
Has very high energy and enthusiasm
Gives emotionally moving performances

Gives extremely powerful performances

e
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1 O 1%
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Is very serious when conducting 20%
Is world-renowned | 14%
Is noble in stature | 7%
Formal and reserved []3%
—
0% 20% 40% 60% 80%
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Evolving the Face of the Brand
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Chapter Three: The Evolution of
New York Philharmonic = Communications




ROEWS

THEATREY

\
. ‘ '\ \‘ i
s

{

1 Q é

-

Afe these s nly horns yo&t've heard lately?
‘ sl

Lorem ipsum dolor sit amet, con-
sectetur adipscing elit, sed diam
nonnumy eiusmod tempor incidunt
ut labore et dolore magna aliquam
erat volupat. Ut enim ad minimim
veniaml quis nostrud exercitation
ullamcorpor suscipit laboris nisi ut
aliquip ex ea commodo consequat.

Duis autem vel eum irure do




Lorem ipsum dolor sit amet, consectetur adipsc-
ing elit, sed diam nonnumy eiusmod tempor
incidunt ut labore et dolore magna aliquam erat
volupat. Ut enim ad minimim veniaml quis nos-
trud exercitation ullamcorpor suscipit laboris nisi
ut aliquip ex ea commodo consequat. Duis

autem vel eum irure do.
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Redefine your evening rush.

Lorem ipsum dolor it amet, con-
sectetur adipscing elit, sed diam
nonnumy eiusmod tempor incidunt
ut labore et dolore magna aliquam
erat volupat. Ut eftim.ad minimim
yeniaml quis nostrud exercitation
ullameorpor suscipit laboris nisi ut
aliquip ex ea commodo consequat

Duis autem vel eum irure do.
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erat volupat. Ut enim ad minimim
vemam| quis nostrud exercitation

ullamcorpor suscipit laboris nisi ut
aliquip ex ea commodo consequat.

Duis autem vel eum irure do.




MAY WE SUGGEST
= A CONDUCTOR WHO WILL
S REALLY TAKE YOU SOMEPLACE?

/' New York Philharmonic

Lorin Maazel Music Director

— 2004~2005 SEASON
/ . . AVERY FISHER HALL AT LINCOLN CENTER
// New York Philharmonic HOME OF THE NEW YORK PHILHARMONIC
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The Next Step: Non-Renewer Research — 10/04

o
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Dissatisfied with customer retention,
we went back to the customers.

Conducted qualitative research to
better understand subscriptions from
the consumer’s perspective

Focused on factors leading to non-renewal
and reacquistion opportunities

25 one-hour in-depth interviews with
non-renewers and STBs



Key Findings of 2004 Non-Renewer Research

Attend classical concerts frequently; competition a major factor

Subscription drivers:
Love of classical music
Can attend concerts | really want to see

Highly familiar with classical repertoire; concert selection decisions
made very quickly

“l want to be selfish and pick what makes me happier. When | was
younger | wanted to hear new things; now | just want to relax and
escape. | don’t have enough time for other things.”

Decisions based on works being performed, then composer, then
guest artist — unless a very big name. Conductor plays little role.
Decision heuristics (e.g. maximizing, optimizing, minimizing)
Rules of thumb (e.g. like 2 of 3 works, no more than one contemporary)
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Key Findings of 2004 Non-Renewer Research

Factors in non-renewal:

Time/life issues — great reluctance to commit
Ticket prices — in a word “Expensive’

Programming:
Not enough appealing concerts in the season
Similar year to year
Too much forced contemporary, deliberate assortment

Brochure: dark/uninviting, difficult to read, too many words, too
much emphasis on conductor

Communications should be simple, clear, to the point
Enable consumers to quickly find more concerts they might like
Focus less on conductor, more on musicians and guests
Utilize a warmer tonality

=
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DWORAK The Noon Witch

BARBER Callo Concertn

Henrl DUTILLEU Mystére de o tant *
HAYDH Sympheny No. 20

Wi o B Bl



TUESDAY EVENINGS

Hear andio clips, get background on music and aruses, find
and reserve your seats ot newyorkphilharmonic.org/tuesdays.

TUESDAY 1% LIEY

Sep 27

Lorin Maazel concuctor
Lang Lang piano

CHOPIN Fiano Concerto No. 1
MAHLER Sympbony No. 1

Dran::sm Amencan Condoctor Concert

Marin Alsop conductor

Midori vi

MacMILLEN The Confession of Isobsl Gowde
PROKOFIEY Vidin Concarto No. 1

BRAHMS Syrvphony No. 1

Jan 10

Lorin Maazel concuctor

James Ehnes viodn

WLGNER The A)ying Dutchman Owerture
WELTON Violin Concerto

OVORAK Symphory No. 7

Feb T
Jeffrey Kahane conductor/ pizno
Michelle Kim nu\n 172
Rebecca Young vin's . f/
MOZART Fiano Concerto in G, K. 453
MOZART Fiano Concerto ind, K 466

MOZART Sinfonia concartante in E-flat, K364

Apra
Lorin Maazel concuctor
Fiorenza Cedolins soprano
Luciana D'Intino mezzo-soprano
Yincanzo la Scola tenor
Orin Anastassoy bass
New York Choral Artists
JOSEPH FLUMMERFLET director

VERDI Requiem

i

i > S
2) 8%'-5/656 OR { KPHILHARHOIIC.O% ‘
F Lo

TUESDAY25# [TA

Oct. 11

Charles Duteit conductor

Sarah Chang waolin

RAVEL Valsss nobles et sentimentales
CVORAK Yiolin Concerto

PROKOREV Romeo and Juliet Suits

lan3

Lorin Maazel conductor
Julia Fischer wodn

Joesaph Robinson oboe
MARTIND 0boe Concerto
TCHAIKOWSKY Yiolin Concarto
SIBELLIS Symphony No. 5

Feb 14
lmin Maazel concuctor
OZART Symphony No.39 1
MC\ZART gmphom No. 40 - i
mphony No. 41, hpler‘

Mar 7

Christoph von Dehnanyi concuctor
Frank-Peter Zimmerman violin
Eliott CARTER Alegro scomevole”
SCHUMANN Symphory No. 4
BRAHMS Violin Concarto

~

»

rr

p £ ‘\4..(,“'
»—-;a- -1,» gk BEae 2

T

Hear andio clips, get background on musc and artises, find
and reserve your seats ot newyorkphilharmonic.org/wednesdays.

WEDNESDAY 1%

WEDNESDAY2 Eif

Oct 26

Itzhak Perlman conductor/ waolin
MOZART Adagho in E, K. 261
MOZART Rondo in C, K. 372
SCHUBERT %mpho No.3
TCHAIKOWSKY Symphony No. 4

Dec 7
Rnhol Friihback de Burgos conductor
André Watts piano

WAGNER Die Meistarsinger van Nomberg
sslections; Tistan and /salde Prelude
and Liebestod

SAINT-SAENS Piano Concerto No. 2 in g

F.\L# TkiesT'};ee-Canemd Hat Suites

0s.

Dec 28

Lovin Maazel conductor
Julia Fischer viofn

Joesaph Robinson oboe
MARTIND Oboe Concerto
TCHAIKOWVSKY Yiolin Concerto
SIBELLE Symphony No. 5

Mar 22
Lovin Maazel conductor
Gabriela Montero piano

SCHUBERT Symphony No. 5
SCHOENBERG \awatnons for Orchestra, op. 21
MgM‘NINOFF Fhapeody on 8 Thems of

nre
M‘\'E!.al.a Vaise

May 2

Sir Colin Davis concluctor

Mitsuko Uchida piano

Soile Isokeski soprano

MOZART L2 cdlemeanzs o Tito Oeerturs
MOZART “Chio mi scoedi di te?” K 506
MOZART Fiano Concerto in D, K. 527,
“Coronation™

SIBELLE Lwonnotar

SIBELLIS Symphony No. 2

o5

Charles Dutoit concuctor

Sarah Chang viokn

RAVEL Va'ses mobies o¢ sentimentales
DVOREK Vidlin Concerto

PROKOFIEY Romso and Julet Suts

Dec 14

Christian Zacharias conductor/wano
HAYDN Symphony No. 82 in g, *Th= Hen™
MOZART Fiano Concerto in B-flat, K 456
HAYDN Symphony No. 86 in D

Mar 29

Lorin Maazel conductor

Fiorenza Cedolins sopvano

Luciana D'Intino mezro-soprano

Vincenzo la Scola tenor

Orlin Anastassov bass

New York Choral Artists,
Flummerfait dractar

VERDI Requiem

r 19

stislav Rostropovich conductor
Maxim Vengerov vialin
SHOSTAKOVICH Violin Concerto No. 1
SHOSTAKOVICH Symphory No. 10

Wad M

David Zinman conductor

Yo-Yo Ma calo

Johnathan Gandslsman woln

Joal Fan piano

BARTOK Fha; No. 1 for Cello and Orchestra
BEETHOVEN Triple Concerto

John ADEMS Naive and Sentimental Music

W Faranl A% 35 Pwrims
Vs Toas P e T eAC P M encek Caretisce
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Creative Development Research - 11/05

=

/ New York Philharmonic

Focus groups among subscribers and
single ticket buyers

Exposure to 8 covers, inside visuals
and copy

Analysis:
Cover as execution
Cover as face of the brand
Copyl/visual performance
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’, Lorin Maazel Music Director
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It's time.

The 2006 | 07 Season



/?_

/ New

York Philharmonic

The hours spent rehearsing. Preparing. Practicing. Time in

the dressing room, and backstage. Time tuning instruments.
The brief moments spent in quiet reflection just before the
curtain rises. The anticipation builds. A hush falls over the
crowd. It’s time... for 106 of the world’s finest performers to
become one. This is their time. This is your time.

['he 2006 07 Season.
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Musm

feel

New York Philharmonic 2006|07 Season
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You hear it, and you feel something. A certain kind of energy.
A profound blend of emotions. The music stirs something
deep within. It takes you someplace intensely personal.

To a place all your own. The music delivers you there...
sometimes gently... and sometimes powerfully. It builds and
recedes. Triumphs and agonizes. Regales and rewards.

The music of the New York Philharmonic. To hear it 1s to
experience it. And to experience it 1s to never forget it.

The 2006 07 Season.



The 2006 07 Season

Work Philharmonic
Lorin Maazel Music Director




Key Learning

Strongest executions conveyed.
Powerful emotions (passion, anticipation, excitement)
Experiential complexity (beauty + power, technical expertise + passion)

Brochure recommendations:
Utilize striking cover to simply convey musical experience
Provide visual balance: connection of performers, audience, and music
Convey richness and totality of experience
Create copy that ‘rings true’ and is emotionally moving
Highlight expertise, passion and humanity of performers
Present concert information clearly and concisely

o

/ New York Philharmonic
v
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Music you feel.
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= Lorin Maazel Music Director




Introducing

Ph.ilha}rmoni(: /
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New 3 and 4 concert series

New York Philharmonic
Lorin Maazel Music Director



reate sy

4—concert collection

YourQwn
Series

Work Philharmonic
Lorin Maazel Music Director
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Music you feel.
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THE NEW YORK PHILHARMONIC
2007108 SEASON

LORIN MAAZEL MUSIC DIRECTOR




For some, pasdeon has a oder Red, scarlet, cimeon. For cthers, it has a sound
Powerful, mermorabls, nspirational. Wak:ome to the wod dranownod New Yaork Fhiharmonic

Music that movee you. Musk: that tauchee your scul. Music you feel.

LORN MASIEL WG CRECTER
2007108 SEASON

WH HOUR Ll cEm
SDSIN  SONOmID i W
MORUGHTS  ADwaicks e WBnaww SR Gwom S50 H@aenm

o
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Ney#/York Philharmonic

my exchanges | myseason | login | signup | help | print

BUY MEET THE ATTEND PLAN SUPPORT THE LEARN
TICKETS PHILHARMONIC CONCERTS YOURVISIT PHILHARMONIC  MORE

Pinchas Zukerman Plays Beethoven

A special Saturday Matinee performance conducted by Zubin MORE INFO »
Mehta. All other performances sold out. January 6. :

"

FIND A CONCERT »

Alisa Weilerstein displays "an ecstasy and a generosity that
lit performance into the realm of pure happiness.” (~ The
New York Times) January 11-13.

MORE INFO »

One performance only! Renée Fleming, joins the
Philharmonic and ltaly's Symphonica Toscanini to honor the
legendary maestro Arturo Toscanini. January 16.

MORE INFO »

INFO ON THE GALA »

<[ 1dne

Search Site = "When Muti conducts, the sun is always out.” (~ The New
) York Times) January 18-20.
MORE INFO »

The acclaimed maestro leads this evening of italian
classics, featuring Respighi's Feste Romane. January 25-
27.

MORE INFO »



New York Philharmonic

THIS MONTH AT THE PHLHARMONIC

SEPTEMEER
SUN MON TUE WED THU F8 ST

H -
10 11 12 14 15 16

13
v o1 o EIETE -

24 25 26 27 28 20 30

wn
g
~
=
-

4 FIND A COMCERT »
Mobes Newsletle
Sl

WHAT'S NEW

Friends & Patrons Open
Rehearsals'Coffee Bars

PrtTeons: Te all batwoon the ages
of 12 and 17

Exciusive Nahler Eroadcast
avaitable now

® {21 Sknin  Sesch & Print

Concerts & Tickets Education Suppoet the Phitharmeale  Abaut Us “Store

Brcadeasts & Recordings

‘Impressive and continuously

20-26 SEPTEMBER / 10 PM

ROBERTSON CONDUCTS s
MAHLER'S FOURTH

15 September

122 September

Andrea Boccelli with the
NY Philharmonic

31 September

Lorin Maazel Orchestra in

Young People's Concerts
Central Park

with Winton Marsiles



3 Great Stages, 1 Great Hall

51 Subscription Series

CARNEGIE HALL 1snensumaips
presents

/ // New York Philharmonic g F
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2008/09 season
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How the Philharmonic uses E-marketing to turn people
on to the music.

Contact Us

-~

New York Philharmonic Y
& CREDIT SUISSE

Gikotanl Spaervace

Program Notes, Pre-Concert Talks,
and Podcasts
are now available for your concert

November 8-10, 2007

Program Motes
Program notes for your upcoming concert are now available on our Website at nyphil_org. You

can read about the music and artists you're going to hear before you get to Avery Fisher Hall—
and hear audio clips of the music, and watch a video interview about the program.

Simply view the concert details page using the link at the bottom of the screen and click on the
program note icon (=) to the right of the composer's name. For the artist biography, click on

each of their names.

You can also read short descriptions of each of the pieces and the artists in our About the Music
and About the Artist sections at the bottom of the page.

Video interviews—you can listen to conductor ¥ian Zhang talk about this week's program.

View Program Motes

p—_—

7/
/ New York Philharmonic



New York Philharmon

Contact Us

New York Philharmonic W
CREDIT SUISSE

Global Sponsce

New Video Features at nyphil.org
Delve into the music of the 2008-09 season

Wantto learn more ahout the music being performed this seascn at the New York Philharmonic? Click
on the links below for four new videos that explore some of the season’s most noteworthy musical
highlights.

The Complete Brandenburg Concertos

Johann Sehastian Bach's six Brandenburg
Concertos are among the greatest works of the
Baroque era. Music Director Lorin Maazel and the
New York Philharmonic perform the entire cycle
throughout the 2008-09 season, with all 24 sclos
played by musicians from the Orchestra.

Learn about what makes these concertos great —
from the Philharmonic’'s Program Annotater,
James M. Keller, Principal Viclist Cynthia Phelps,
Associate Principal Violist Rebecca Young, and
Harpsichordist Lionel Party as they discuss
Bach's musical genius.

Princi fiolist Cy i rincipal Viclist
B

Rebeccs Young, and Harps| rdist Lionel Party

View the Brandenburg Concertos video
and Upcoming Performance Dates

2008-09 Philharmonic Commissions

In the 2008-09 season Philharmonic Music
Director Lorin Maazel and the Orchestra are
unveiling three brand-new works commissioned
by the Orchestra. The three composers - Steven
Stucky, Bernard Rands, and Aaron Jay Kernis -
talk about how they compose, what inspires them,
and what listeners can expect to hear when the
works are performed.




: : Chapter Four: Programming & The
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Since research had pointed up programming as an issue,
we explored further

= Conducted an online study of
attendees and a database analysis of
transaction behaviors.

= Very high response rates within days
(20-40%) yielded sample of 4,000

/ New York Philharmonic
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Interest in Classical Music Periods

Provided definitions of musical periods:

Baroque (e.g. Bach, Handel)

Classical (e.g. Haydn, Mozart)

Early Romantic (e.g. Beethoven, Mendelssohn, Schubert)
Russian Romantics (e.g. Tchaikovsky, Rachmaninoff, Mussorgsky)
Late Romantic (e.g. Brahms, Strauss, Wagner, Mahler)

20t Century Classics (e.g. Stravinsky, Copland, Debussy, Ravel)
20t Century Modern (Schoenberg, Berg, Messaien, Varese)

Contemporary (e.g. Adams, Glass, Harbison, Saariaho)

=

/ New York Philharmonic
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Classical Music Period Interests

4 ’
-- ‘Love It’ --
100%
80%
65%
0
60% 54%
50%
40%
0,
3305 34% 310632%
20% -
10% 9%
W =
O% T T T T T T T ;
Baroque Classical Early Romantic Russian Late Romantic 20th Century 20th Century Contemporary
Romantics Classics Modern

p—_—

/ New York Philharmonic
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Interest in Classical Music Periods
-- Romantic (27%) vs. Contemporary Segment (7%) --

100% —166%
80%
’ 78%
66%
60% 60%
55%
44% 43%
40%
0,
27% 29%
20%
Love Contemporary
—ii— Romantic Segment
0% 0% —— , : : , . 256 — 1%
Baroque Classical Early Russian Late 20th Cen. 20th Cen. Contemp.
Romantic Romantic Romantic Classics Modern

// New York Philharmonic
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Arts Attendance Motivations
-- Very Important Reasons for Attending --

Contemporary Romantic

(N=276) (N=1083)
To be enlightened and inspired : 80 : 58
For intellectual stimulation : " : 58
Interest in a particular art form : 65 : 42
To be entertained o7 73
To relax and enjoy yourself 54 : 73
To support the arts : ol : 33
Exposed to different types of arts : 46 : 35
To broaden horizons : 44 : 31
Evening out with spouse 33 : 45
To share new experiences 31 30
To escape from daily routine 29 35
_____To expose children to the arts 12 11

// New York Philharmonic
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Enjoyment of Composer’s Works

Beethoven
Mozart
Tchaikovsky
Brahms
Bach
Rachmaninoff
Gershwin
Schubert
Ravel

Haydn
Handel
Debussy
Mahler

R. Strauss
Copland
Stravinsky
Wagner
Bartok
Schoenberg
Glass

~— Adams

New York Philhgrmonic

(3%

197

1 92%

4% |

1 90%

46%

1 85%

48%]

| 83%

|7

| 769

34% ]

| 769

29%]

26%1

1 70%

29%]

| 69%

29%]

1 69%

3(%]

1 66%

1 63%

1 62%

|
|
|
|
|
|
|
| | 70%
|
|
|
|
|
|

161%

B%

| 54%

14%]

1 44%

o% |

| 18%

4%

1 16%

4%]

1 15%

Much

O Enjoy Extremely

O Enjoy Extremely/Very

20%

40%

60%

80%

100%



Comparing the 04-05 season with consumer preferences.

% of | 9 Enjoying Index
Season (Top 2)

Late Romantic 20% 85% 98
The Russians 20% 84% 99
20th Century Classics 18% 70% 107
Contemporary 12% 21% 238
20th Century Modern 10% 24% 167
Early Romantic 9% 92% 41
Classical 6% 85% 29
Baroque 4% 68% 25

// New York Philharmonic
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New York Philharmonic Concert Satisfaction Research

Conducted research on satisfaction
with several Philharmonic concerts

Online method, short surveys sent
within 1-2 days of concert

Primary Measures:
Classical familiarity and enjoyment
Familiarity with pieces performed
Expected and actual concert enjoyment
Thoughts and feelings during concert
Satisfaction with experience elements

=

/ New York Philharmonic
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Expected Enjoyment of Recent NY Phil Concerts

100% 96%
93% 929, o
89% 91%

82%

80%

74% 75%

70%

63%

60%

55%

50%

(o)
40% - 38%

26%

25%

20% -

0% -

C2 C3 C2 C3 C4

------- Subscribers - - - - - - - - - - - -Single Ticket Buyers - - - -

%\Iew York Philharmonic O Extremely/Very Much O Extremely



Expected & Actual Enjoyment of Recent NY Phil Concerts

-- Among Subscribers --

100%

68%

37%

93% 92%
82% 849%
80%
74%
65% 63%
60% 550/
50%
40% 8%
26%
23%
20%
0% T T
C1 C2 C2 C3 C3 C4

O Extremely/Very Much

O Extremely (purple - actual enjoyment)

/ New York Philharmonic
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Thoughts/Feelings about Experience
-- During Concert 1 --

‘It was an absolute dream come true. | was constantly fighting back tears and

wanted to remember every single second of the evening forever. To say | loved it is
a complete and total understatement.”

“I've attended many performances of the New York Philharmonic and have never
seen such energy, enthusiasm and delight in the audience.

“This was one of the most entertaining shows I've ever attended... Several times |

was so absorbed in the performance that | forgot where | was. For me that is the
ultimate entertainment. Great show.”

“Probably one of the most amazing musical experiences I've ever had the fortune to
see. [ felt total joy and awe.”

The feelings we had were: “Gee, gosh, this is really so enjoyable, we wish it could go
on for hours.”

o

/,/ New York Philharmonic
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Thoughts/Feelings about Experience
-- During Concert 4 --

o

“The Bartok and Beethoven pieces met all my expectations. The young soloists
were spectacular. The contemporary piece left me cold. | like new music, but this
was bombastic....”

“The first half of the concert was most enjoyable... However, the second half was
long and horrible. While | have sat through long concerts before, and enjoyed them
immensely... This concert was truly torture for me.”

“(Guest) as usual was splendid. ... The contemporary piece was spectacular. | wish
audience members would have the courtesy to sit through a piece and not leave in
the middle. They were very rude and should be instructed not to repeat their
behavior as it interferes with the enjoyment of other people!”

“The conductor’s remarks prior to the contemporary piece were very constructive,
especially after the Times review. | enjoyed the piece more than | anticipated.

/,/ New York Philharmonic

¥ 1



Satisfaction with Concert Experience - The Halo Effect

-- Extremely Satisfied --

100%
929% 919%
80% 76%
0%
62% 61%
60% ] . 58%
205 3% 52%
o o H
40% 5%
29%
20% H H
00/0 T T T
Overall Orchestra Conductor Purchase Acoustics Seats Program Price
Experience Ease Selections
J—
B Concert 1 O Concert 2 O Concert 4

7/
/ New York Philharmonic




Results: Remember the Desired Concert Experience by New
York Phil. Experience?

€ best in classical
Exquisite music

Richness & wonder of classical

Touches head heart soul

The best orck@‘sf?&axmg P
Exciting & energizing musie A.bsor'bﬁ&transports
Profoundly mowing, inspiring

Peace, relaxation, tranquility

Glamour & romance Fresh, new, exciting

STOP TW@I%BOX SC@?ES FORE?NY PHIL @(PERIENIEE

25// 35 45 55 65 75 85
New York Philharmonic
/ TOP TWO BOX SCORES FOR CHARACTERISTICS DESIRED



Desired Concert Experience by New York Philharmonic Experience

-- Market Sample --

90

80

70

60

50

40

New York Philharmonic Experience (Top-Two Box Scores)

The best orchestra in America

Glamour & romance
Fresh, new, exciting

The very best

Rel escape

Profoundly moving & inspiring
Exciting & energizing music

Peace, relaxation, tranquility

classical music Exquisite music
Richness & wonder

Entertaining evening out
Touches head, heart &

Absorbs & transports

30
7 30

/ New York Philharmonic

40 50 60

70 80

Desired Characteristics (Top-Two Box Scores)

90

112



Sales Results Over Four Seasons

o

/ New York Philharmonic

-

% of Classical Capacity Sold Up From
73% to 91%

Classical Tickets Sold Up 23,000 Seats
(10%)

Classical Revenue up $2.6 million (20%)

Total Capacity: up to 90%

Total Revenue: up $5.6 million (38%)



' Percentage of Capacity Sold, 95-96 to 07-08

95%
90%
85%
80%
75%

70%

65%

95-96 9697 9798 98-99 99-00 0001 01-02 0203 03-04 04-05 05-06 06-07 0708

Nork Philharmonic
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Extending the Brand: Summertime Classics - Situation

=

/ New York Philharmonic

New 8-concert series introduced in June
2004.

Programming: little-known light classics,
the kind you would have heard Arthur
Fiedler perform (if you were alive then).

Positioning: Light classical in a festive,
casual setting.

Sales: Below expectations

Research: Why; where do we go from
here?



New York Philharmonic

SUN K i Q’WM

JUNE 30~ JUIY 10

A festival of 8 delightfully tasty classics
in 3 refreshingly casual setting

¢
|
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Treat yourself to the tastiest classics of all time,
available in four of your favorite {lavors!

Nishtmare

Mysic
Thugsday, [une 30, 7:30 PM
Friday, July 1, 800 PM

NEW YORY,
NEW YORK
Sanupday, July 2, 800 PM
Supday, July 3, 500 PM

Take a thall fde 1o the
unde rworkd with The
Sarcevors Apbrentice apd
the mischievous Alfred
Hitchoock theme
(Goupod's Funera!
Maseh of a Maricnvese)
Night o Bald Mosiseain
and Liszr's hairraising
Txemecow: and Mephisw

vl

“Stan Spreadin’ the
News" as we celebrate
the 4th of July with a
salute to Amenca’s
most dazzling ity
with hits from New
York's best: Bempstein
(Ow the Waierfiow),

Gershwin ( Prowenade),

Lefox Apdepson
(Buglery Hobday,
Fiddle Faddiey and
Copland ( Qe
Gy and cur ciry's
definitive anthem,
New Yok, New Fork!

AT HEART

Thugsday, July 7, 7:30 PM
Friday, July 8, &00 PM

These conce s will
enchant all ages. with
the whimsical Yooy
Pozox s Cuide o &e
Orchesora (paprated
by Bramwell Tovey),
Bizets's delightful

A Chiklren’s Came

M (Jewx denfivts)

and best of all—
favorite moments

of Tchaikowsky's
Netoracker and more.

P
SOIREE
FRANCAISE

Sarugday, July 9, 800 PM
Supday, July 10, 5:00 PM

The romance of
France comes alive
in these summer
evenings! Dyift away
to the beautiful
chansons of the
Floxver Dyiet and
Bell Sorg from
Delibes’ Lakwe.

- Orrewelin
8 Offenbach’s lively
Tuler of Hoffian
and Orphews in
the Underworid




Relationship Between Expectations & Sales
-- New York Philharmonic Summertime Classics Series --

Would Would
Love Lovel/Like
Concert Very Much
Moderate Expectations:
Sound of America 36% 5% Asked non-attenders how
New York New York 31% 67% much they would enjoy each
concert based upon a short
Shall We Dance 27% 7204 description and key pieces in
each program.
Low Expectations:
Viva Espana 20% 59%
A Little Nightmare Music 21% 55%
A Little Light Opera 21% 58%
Soiree Francaise 16% 51%
Very Low Expectations:
Young at Heart 11% 42%

/ New York Philharmonic
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Relationship Between Expectations & Sales
-- New York Philharmonic Summertime Classics Series --

Would Would % of Total
Love Lovel/Like Capacity Tickets
Concert Very Much Sold Sold
Moderate Expectations:
Sound of America 36% 75% 67% 3689
New York New York 31% 67% 64% 3510
Shall We Dance 27% 72% (38%) 2076
Low Expectations:
Viva Espana 20% 59% 50% 2736
A Little Nightmare Music 21% 55% 49% 2677
A Little Light Opera 21% 58% 41% 2238
Soiree Francaise 16% 51% 41% 2236
Very Low Expectations:
Young at Heart 11% 42% 27% 1456

/ New York Philharmonic
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Expected Enjoyment for Potential New Concerts
-- ‘Would Love It’ --

Current Lapsed Subs Non- Light STB
Summertime | Summertime Attendees Non-Attend
All Beethoven: A festival of favorite Beethoven
concertos, symphonies and overtures 53 53 56 54
All Russian: Including Tchaikovsky’s Violin
47 48 39 38

Concerto, Prokofiev’s Suite from Cinderella and
Tchaikovsky’s 1812 Overture

All Rachmaninoff: A festival of Rachmaninoff’s 43 43 48 48
beloved piano concertos and symphonies :

All American Celebration: Copland’s Lincoln Portrait, 47 44 32 27
Gershwin’s Rhapsody in Blue, Bernstein’s On the
Town, and Sousa marches

Broadway’s Best: Show-stopping favorites 44 38 30 27
La Dolce Vita: Mendelssohn’s Capriccio Italien, 42 38 31 31
Vivaldi’s Four Seasons and popular Italian classics

A Night at the Movies: Oscar-winning film scores 41 35 26 24
French Fare: Featuring Saint Saens’ Carnival of the 33 27 23 19

Animals and Ravel’s Bolero

Cool Brittania: English favorites such as Pomp and 25 18 14 11
Circumstance and Vaughan Williams’ Fantasiaona
Theme of Thomas Tallis

=

/ New York Philharmonic



Research Findings/Recommendations

=

/,/ New York Philharmonic

-

Program more well-known, accessible
classical favorites

Make programming more prominent

Slightly more tony and sophisticated tonality -
- less popsy and casual, closer to the
Philharmonic brand

Emphasize engaging lively format rather than
casualness

Further leverage conductor Bramwell Tovey
iIn communications

Reorient targeting strategy and build
awareness
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A festival of 8 delightfully tasty classics
in a refreshingly casual setting
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Music vou feel.

Summertime
Classics

A festival of 8 deli 1tmllv' tasty classics
in a refreshingly casual setting

& “a Popular masterpieces
. in a festive atmosphere,
i conducted and hosted
{ I ) by Bramwell Tovey.

3 June 29 - July 8

”




June 29-July 2
Moscow ON THE HUDSON

An alRiuzsan cddration starn ng the latest wmner of the Van Chilsan
(L;--.-:‘Mlhn n ‘h'~,\"-."."l g —I:,'}amku;':.h s Praro Concerio; the avnmg ends
wnth @ bang: Tohawkovsky's 1812 Overture

Thu, June 20, at 7:30pm

Fri, June 240, at 8:00pm

Sun, July 2, at 3:00pm

Bramwell Towey, conductor

Alexander Kobrin, pano

BORCCIN Pobwtsian Dancss from Prnca or

TCHAIKOVSKY Piano Concerto

PROKOREY Suite from Cinderalle

TCHAIKOVSKY 1812 Ovartura

<\
N

’ i 2 proud sponser of
. 4+ Sunmetime Clossics

“ Major sappurt for Swraetinng Classics b

praidod by The Potar Jay Starp Foundating.

July 5-6
RHAPSODY IN RED, WHITE, AND BLUE

Our annual dth n,‘A,"-'u‘s week concert featiovs Gershuom s Rhnp.- »dy 1n
Blue wwh the acclamed jzz s Maras Roberts

Wed, July 5, at 7:20pm

Thu, July 6, & 7:30pm

Bramwell Tovey, conductor

Marcus Roberts, piano

BERNSTEIN Three Dance Episodes from On the Twn
GERSHWIN Rhapsody i Bive

OOPLAND Lincole Portrait

Azron Jay KERNIS New Era Dancas

July -8
CAPRICCIO CARNIVALE

Brawaell Tovey parforms Ogdes Nash's debighiful narmation to
Carnval of the Animals: Ravel’s mfechons Bolero brmgs
S’ll W AT ¢ ’:0,(75fll ¥ o a .'.V(\“’."?;-\l\v( (_l'l N
Fri, July 7, at 800pm

Sat, July 8, at &00pm

Bramwell Tovey, conductor & narrator
Benjamin Hochman, piano

Orion Weiss, plano .

ROSSINI Owertur= to The Barber of Sewile
SAINT-SAENS Carniva! of the Animais
RIMSKY-KORSAKOY Caprceio Espaiol

RAVEL Bolero
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The Summertime Classics Results the Following Season

Capacity sold up from 50% to 91%
Tickets sold up 7,400 seats (+76%)

Revenue up $322,000 (+103%)

——

=
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: : Chapter Six: The Quest for Greater
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The Next Step — The Quest for Even Greater Relevance

We’ve become more distinctive and more
highly differentiated

But, can we become more relevant?

/ New York Philharmonic
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Consumer control is the ultimate relevance.
The Tivoization of America

=
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"Consumers increasingly expect to call
the shots. They demand more personal
control. . . people are seeking to further
extend the boundaries of personal control
in their retail and other transactions."

J Walter Thompson forecast for 2006

“I call it participation marketing. Allow
them to help you shape the brand
experience. Content is no longer
something you push out. Content is an
invitation to engage with your brand.”

Cammie Dunnaway, CMO, Yahoo
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Today, the customer is in charge.

o

/ New York Philharmonic

At BMW, the fact that so many customers
choose to customize their cars showed
executives that “we’d never have
complete control over the brand,” said
James L. McDowell, managing director at
Mini USA. About 60 percent of the 40,000
Minis the company sells each year are
customized.

New York Times, Oct. 9 2006

“Today, the customer is in charge, and
whoever is best at putting the customer in
charge makes all the money.”

Stephen Quinn, Senior Marketing VP,
Wal-Mart



A Purely You - Microsoft Internet Explorer. provided by New York Philharmonic E]@]!]
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File Edit View Favorites Tools Help
» P

1x" zj , 7 Search < Favorites &« . =] - !Jv e &

Address l_.:‘_] http: /v, dell.com/htmlfglobaltopics/purelyu/findex. html v h;'j Go
viGoos) B v % Bookmarksw Sh26blocked " Check v 4 Autolink | Send tow () settings~

@ Purely You.

We don't make technology for just anyone.

We make it for only one. You.

OUR PROMISE PERSONAL QUALITY SERVICE
Dell’s commitment to you. Building PCs foryou. = The highest standards.  Industry leaders. ll_r

PRODUCTS COMMERCIALS.
,-.-..f‘xn S Ay o]

# Internet



Custom-built for people who want
a business-class notebook that

wireless, processing power, plus
storage and memory options.

LATITUDE D520

Essential productivity and value.

ﬁew:\(ork Philharmonic




Dell recommends Windows® XP Professional

INSPIRON™ 640m
Light the way.

// New York Philharmonic

Custom-built for road warriors
seeking a lightweight and thin

alution with Free Fall Se
Drives options to help protect
your data.




LATITUDE D820

Widescreen multimedia powe

—_—

/ New York Philharmonic

Custom-built for professionals
equiring dual-core performa

i 2 —disptay, integrated
wireless, and advanced graphics,

the Latitude D820 can easily
replace your desktop.




As opposed to this. ..
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Target Segments

-- Household Population within Target Geographic Area --

Culturals,
115,568
18%

Conventional Lives,
120,634
19%

Busy in the Burbs,
154,112
25%

\ Intellectuals,
109,954
17%

=
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Socials, 130,294

21%

TOTAL
TARGET
POPULATION
355,816



“The best part of living in New York is
all the amazing culture at my fingertips.
| love broadening my horizons and
experiencing new things. And | love
it when a Philharmonic concert takes
me on a musical adventure.”

/ New York Philharmonic




ADVENTURES

Each concert In thess series Is @ dinner
party with musical friends oid and new -
a8 Tchalkovsky symphory, perhaps, or

a@ Beethoven concarto, palred with

8 charming Berlo amangement of a jewal
from the Mallan Baroque, or a litie-heard
delight from Berticz.

One highlight: Lang Lang performs the
world premiere of the new plano concerto

from Tan Dun, composer of the score to
Crouching Tiger, Hidden Dragon.

You'll aiso enjoy Besthoven's Fourth
Symphory, Stravinsky's Firebind, Hanoel s
Meassiah, and much more.

=

MUSICAL ADVENTURES - WEEKNIGHTS 7:30 PM G5 1o myphil org faenies for videe and music chps,

Bl WEEKNIGHTS 1

LUsa Batheled, i

ECCOERM St Swiata sobno @ ot
a&'r»m’hu Lanetn
ANV Srphe N 2,10k Puda®

mm.u

L
Rl it s
EEN 4 Mooart
mn.mu\olﬁ
SHOCTWIATCE Sphony M. 4
M lan 0
Lofn Ml costvotw
rn G, 0y Y
EBUR fetam 2 Daml:q'uo Galn

HLILIMNEIE

»
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EJ WEEKNIGHTS 2
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background on e artists and music, 3ad to resave your sets,

EJWEEKNIGHTS 3

7 wd0d 3
Lof Maaal concueior
Jahe s N0

TCANSCVESY Vicin [cecert
TCANSIVESY Spraphong Ko, 3, Pl ™

e Mav 29
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FRNFE! Sphaa . &
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Wow Tk Chird Arkits,

oo AT, cricsw
HATEL dsmad

23 W Jon 30
Lot Mamel comtbator
Sywg Yok




“1 really admire the genius in classical
music, especially the great masters —
music that really grabs you. | like concerts
that turn on my mind and imagination.

ﬁw:York Philharmonic




THE MASTERS - WEEKNIGHTS 7:30 PM Go to nyphil.org/series for viden and music clips, background

on the artists and music, and to resenve your seats.

The, WEEKNIGHTS 1 | I WEEKNIGHTS 2
MASTERS

Thu Nov 8 Thu lan 2 @ % d
u Apr

Xien mmgld_lm Lorin Maazel, concuctor Hp
Vadin viokin Viiane Hagner, vioén Sir Calin Davis, concuctor
LALO Sympheie espagnole Phiip Hyers, hom Richard Goode, piano
These series present the pillars of the REETUONEN Symphtey Mo, 7 il o iR s oy Ot .
MENDELSSOHN Viclin Core VALGHAN WILLIAMS No. 4
repertoire: Bach, Beethoven, Tchaikovsky, Wed Jan 22 MOZART Heen Cono:‘m Nc\?o o
Riccards Muti, conductor ELGAR Enigma Variations
Mendeilssohn, Shostakovich, Mahler, Rady Lupu, piano Thu Jun 5
5 SCHUMANN Fiano Concerto Thy Jan 24 Lorin Maazel, concuctor
u
and more. If you want to immerse yourself BRUCKNER Syrgheny No. 6 Riczardo Muti, conductor MAHLER Symphony No. 9
. Radu Lipu, piano
in the full richness and power of these ., sonn ;;: s onars
i Kurt Masur, conclue ny No.
immortal masterpieces, this collection o e o
is for you. l:aj:m.ir'c'l'ﬁde: i
Matthias Goerne, baritane {Jesus)
e ; 15, BACH St Matthew Passion
Highlights include Tchaikovsky's
“Pathetique” Symphony, Beethoven's Lok - -0, P
- Glenn Dicterow, viodn
Piano Concerto No. 4 with Richard Goode, SCHUBERT No.8 “Unfnished”
Bach's towering St. Matthew Passion, SEELLS Sphony ot
and Mahler’s powerful Symphony No. 9.
Wed Jin 4
Larin Maazsl, conductor
MEHLER Symphony No. 9
Riccardo Muti
(.. . (.. [ 1K ]
) | Q45 | W | S22 | sAE | N SO0 | SAE | SN | sX2 | Al | <18
SEE PAGE 22 FOR SEATING SEE PAGE 22 FOR SEANNG
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SERIES

“For me, going to the Philharmonic is
a great night out. We have a nice dinner
somewhere and then | get to sit back,
relax, and enjoy the music | love”




ON THE‘TOWN

Think of these series as the soundtrack
for a season of wonderful evenings out -
with favorites by Rachmaninoff, Tchaikovsky,
Beethoven, Strauss, Ravel and much more.
If you're looking for an evening of glorious
music as the centerpiece for a nighttime
departure from the everyday, these minis
are just the ticket.

Among the highlights: Beethoven's
Piano Concerto No. 1 with Martha Argerich,
Rachmaninoff’s Symphony No. 2 and
Symphonic Dances, two all-Tchaikovsky
concerts, and an extraordinary concert
production of one of the most passionate
operas of all time: Puccini’s Tosca.

/?_

EVENINGS ON THE TOWN - WEEKNIGHTS 7:30 PM Go to myphil. ceg/series for video and music clips, background on the artists and music, and to resemve your seats.

E3 WEEKNIGHTS 1

) Wed Sep 26
Lorln Maazel, canductor
Simon Trpcaski, piano

TCHAIKOVSKY Fiano Concsrto No. 1
TCHAIKOVSKY Symphory No. 1, “Winter Dreams™

\ 7". / Thu Ot 11

Lorin Maazel, conducéor

Johannes Moser, csdo

TCHAIKOVSKY Selections from Swen Lake

TCHAIKOVSKY Recoco Variations
TCHAIKOVSKY Symphony No. 5

Thu Jan 17
Riccardo Muti, conductor
Leif Ove Andsnes, piano

BRAHMS Fiano Concerto No. 2
LISIT From the Cradke &0 the Grave
SCRUBN The Poem of Ecstasy

@ TueApr 20

Charks I)utou. concuctor

Martha Argerich, piano

MOZART Overture to The Mamiage of Figar
BEETHOWEN Fiano Coneerto No. 1

RACHMANINOFF Syrphonic Dances
RAVEL La Vaise

Toe Jun 17

Walter Fracarro, g [)Ca'lradnss;
Gearge Gagnidze, bavitone (Scamis,
PUCCINI Toscz In Conosrt

HLEINEIE]

SEE PAGE 22 FOR SEATING
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E3 WEEKNIGHTS 2

) Thu Sep 27
Lorin Maxzel, conductor
Siman Trpceski, piano

TCHAIKOVSKY Fiano Concarto No. 1
TCHAIKOWSKY Symphory No. 1, *Winter Dreams”

Thu Now 1
Sanyen Bychkov, concuctor
Katia end Marielle Labaque, piancs

Henri DUTILLEUX Métaboies
MARTIND Coacerto for Two Pianos
RACHMANINOFF Symphory No. 2

Thu Mar 27
Riczardo Muti, conductor
Pinchas Zukarman, ¥olin

ELGR Violin Concerto
COPLAND Symphony No. 3

T
Charles Dutoit, conductor
Martha Argerich, piano

MOZART Qwerture to The Marriage of Fi
BEETHOVEN Piano Concerto 5&? e
MOIMMINOFFS/mphonn Mes
RAVEL L2 Valse

SEE PAGE 22 FOR SEATG

E WEEKNIGHTS 3

Johannes Mosar, cello

TCHAIKDVSKY Selections from Swan Lake
TCHAIKOVSKY Rococo Variations
TCHAIKDYSKY Sympbony No. 5

Tue Nov 27
Lorin Maazel, concctor
James Ebnes, viokn

ROGSINI Owerture to La scals & sate
MENDELSSOHN Symphony No. 4, “Italian”
GLAZLNOV Viclin o

J. STRUSSS |1 On the Beautiful Blue Danube

(7

\.@ Thu Apr 24

Charles Dutait, conductor
Hartha Argerich, piano

MOZART Overture to TheMamage o Figaro
BEETHOVEN Piaro
IW:HMANINOFF S;mphomc Danoes
RAVEL L2
Thy un 12
Lerin Maazel, concuctor
Hew York Choral Artists,
'-lu.. i director
, soprano (Toscs
Walter Fracamo, tenor ZCawadassf
Gagnidzs, haritone (Scarpia

PUCLINI Toscs In Concert

SEE PAGE 22 FOR SENNG




The ultimate in relevance, engagement and participation
marketing: User-Generated Content

OL 1{_“#:'1 l%

il L 2008 Photo Contest

View the Winning Photos

Last wesk, we invited you to pick the winners of this year's phofo contest. The final resulis are in — view
all of this year's winners below!

Thank you to evaryons who submited photos! You can view all of the pholo submissions on flickr.

Winners will be contacted through their flickr accounts to notify them of how fo claim their prizes.

/ New York Philharmonic
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VOTE FOR TONIGHT’S ENCOR
WITH YOUR CELL PHONE!

Text message your vote to:

72648

To vote for:
Bizet: Les Toréadors from Carmen
Text the following message:
NYPHIL 1
(notice the <space> between NYPHIL and 1)

renses

) To vote for:
Rossini: William Tell Overture, excerpt

v New York Philharmonic
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Effective Branding:
The Evolution of the New York
Philharmonic Brand

David Snead
Kate Prescott
April 8, 2010
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by Chrig Las

ALAN GILBERT

Conductor

THOMAS HAMPSON

Baritone

# Dpen rehearsal ot Bodfam
If':i'l} Lizien o our podcasis at nyphil org/podcasis

ALAN GILBERT

Conductor

YEFIM BRONFMAN

Piano

PROKOFIEY Piano Concerto No. 2
RACHMANINOFF Symphony No. 2

Tue, Jan |2'?:3:mem

myphil.org/bronfman

Pre-Concert Telk one hour bafore concert time

Alen Gbert’s sppearance is made possible heough the
Daisy and Paul Soros Endowment Fund. “n:v'r
Broniman's appearance k£ made possible fim
Lewrence and Ronnie Ackman Family Fun f-:lr
Cistinguished Pianists

HAYDN Symphony No. 49,
L a Passione
John ADAMS The Wound-Dresser
SCHUBERT Symphony in B minor,
Linfinished
BERG Three Orchestral Fieces
Thu, Jan 14 7:30pm*
Fri, Jan 15 2:00pm
Sat, Jan 16 8:00pm
myphil.ongsschubert
Pre-Concert Tek one howr bafoee concart time
The: BASF Conoart Seres i presented by BASF ation
Thomas Hampson k& The Mary and James G Wallach
Artist-in-Residence. Thass concerts & mada pskie, In

part, I:|r; a grant from fhe National Endowment for the
Malor suppart provided by the Francis Goelet Fund.

For tickets call 212 875 5656 or visit nyphil.org
Puery Figher Hall Box Office, Broadway at 85th Street
Progrems of She Maw York Philnanmonic ane supported, in part, by pubilc funds from e New York Ciy Department of

Cultural Affairs, New York Sisia Coundil on the Ars, end the National Endowment for the Aris.
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CREDIT SUISSE

Fiead 3peneer

1T. MUSIC DIRECTOR. NEW YORK PHILHARMONIC.
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“Alan Gilbert blew me away.”
Wall Stroot Journal

Passion. Inspiration. Excitement.
You'd expect nothing less from
the next Music Director of the
New York Philharmonic.

But New Yorkers can look forward
to so much more.

This maestro shares a unique chemistry with
his musicians, and brings them together as
one in concerts of singular intensity and
power. He's an accomplished master who can
transport each listener and reveal something
fresh within even the most familiar favorites.
And he's a native New Yorker who really
connacts with the city and with its orchestra.

Please welcome Alan Gilbert, the new
Music Director of the New York Philharmonic.
Join us for the beginning of a new era.

=2

/ New York Philharmonic
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“When | learned Alan Gilbert
was going to be the next Music
Director, | thought, ‘That’s perfect’
This guy has everything.”

Cartor Broy, Principal Calilo

The players not only respect his talent,
but also trust his instincts. He recognizes
the skill of every musician, and understands
ow to inspire each one. This is a musical
partnership of the highest level, bome of the
Shared admiration one finds among fellow
musicians who bring a lifetime of artistic
w@mphshment to every concert they give.

Alan Gilbert and Principal Cello Carter Brey

=
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“Music can be meaningful and
important and touching on a
deeply human level to many, many
people. The experience of hearing
the New York Philharmonic playing
this music live is something that
simply cannot be duplicated”

Alan Gibert

This season, Alan Gilbert and the New York
Philharmonic will deliver more than a hundred
exceptional performances designed to transport,
aexhilarate, and move you in a very personal way.

So don't miss out. Subscribe now and

become part of the experience. We are very
proud to present Alan Gilbert, a maestro for
New York, for the Philharmonic, and for you.

A MAESTRO FOR

77 o a
V ’ To learn more about the Alan Gilbert era,
&- ! ) visit us online at
S l '

\\\

——
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THE 2010|Il SEASON

S S
CREDIT SUISSE
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“An evening at the Philharmonic is a total
experience. It's meant to transcend, and
transport. Every concert is conceived
as a complete journey, and our promise
is to bring you with us, to inspire and thrill
you as only great music can!”

Alan Gilbert

Alan Gilbert among the trunks: the Philharmonic
as used for)is |nternational tours sinee the 1950

New York Philharmonic
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Wynton Marsalis. Anne-Sephie Maser. Jeshua Bell. Esa-Pekka Salonen.
ltzhak Perlman. Lang Lang. The Cunning Little Vixen. Mahler’s 4th, 5th and
6th Symphonies. Yefim Brenfman. Brahms’s Piano Concertos Nos. 1 and 2.
Magnus Lindberg. Peberah Veiss. Kurt Masur. Michael Tilson Thomas. Messiah.

The Philharmonic-Symphony
Society of New York, Inc.

p—_—
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New York Philharmonic

Over three extraordinary weeks the Philharmonic presents the largest single-
composer festival in its history, celebrating the man who penned some of the
20th century’s most beloved music as well as some of its most revolutionary.
All concerts are conducted by Valery Gergiev.

Miada Khudoley

Olga Savova V.
Alexander Timch
Gennady Bezzubenko:

Alexander Mogilevsky, Youliya
Zaichkina, Maxim Mogilevsky,
Svetiana Smolina Pano

Mariinsky Theatre Chorus
Andrel Petrenko Drector

Joseph Horowitz

Alexel Volodin a0

Valery Gergiev S
Pianists from The Juilliard School
Symphony of Psalms New York Philharmonic Education  “
The Firebird Department Teaching Artists.
Ensemble

Mariinsky Theatre Chorus
Andrei Petrenko Diector — vann.‘u Caschins « Kaghen Poumdation

- T ot o M g
.‘ 4 Gt
Aexandor Timehonko Maximum intensity...

Gergiev is a man of
superhuman energy.”
The Independent

Leonidas Kavakos Vicln
Anthony Dean Griffey Tenor
(O )

Daniel Davis (Devi)

iya Bannik Gass (C (212) 875-5656 OR
ok ey NYPHILORG/STRAVINSKY

Mariinsky Theat
Andrei Petrenko | \Ak
R . CREDIT SUISSE
st [l G PR
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"A stupendous
performance.
The emotion
surged through

the music!’
The New Yorker

A

CREDIT SUISSE

Global Sponsor

V

The New Era Begins September 2009 | nyphil.org
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“Total intensity.

A musical
panorama came
to the fore, and
Alan Gilbert knew
exactly how to
put it across!

CREDIT SUISSE\

Global Sponsor

\
A‘/r'

%

The New Era Begins September 2009 | nyphil.org
/?‘
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The New York Times

The New Era Begins September 2009 | nyphil.org
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